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1 The enclosed copy of PUBLIC RELATIONS 
I NEWS, sent -with our compliments, con- 
! tains information important to you . 

! PR professionals use and depend upon 
j the reliable and idea-packed material 
| contained in every issue. You, too, 

I can have it on your desk every Monday 
| morning , with the additional services 
} described below -- at a $ 5 • 00 saving . 


PUBLIC RELA TIONS NEWS, founded in 1944, is the independent weekly devoted 
to reporting new techniques and developments in the PR field. Written in fast- 
moving newsletter style, and edited by the world's most experienced PR editor, 
Denny Griswold, this bible of the field brings you, every week, the authoritative 
information you need — in .just ten minutes of easy reading . 


Gives You Best Public Relations Plans! ... In addition, every week you get 
a complete Case Study, describing in detail the workings of an adaptable public 
relations program. In the course of a year, you receive 52 carefully documented 
studies - showing you public relations problems which have been successfully 
solved by the outstanding public relations executives and counsel of the world. 
The Case Studies are all objectively evaluated and staff- written . 

You also get the Public Relations News Idea Library -- listings of the im- 
portant public relations literature of the week. As a subscriber, the Library 
brings you, free, over 100 valuable items per year. 


Free Information Service For Subscribers . . . Our editors invite you to 
call on them for cost- free information on any subject covered in the weekly. 


PR Exchange . . . You are privileged to make contact with PR leaders through- 
out the world who are fellow readers of PUBLIC RELATIONS NEWS. 

In addition ... we provide a Semi-Annual Index to guide you quickly to the 
public relations information contained in your weekly issues, giving you what 
you want when you want it ... We also make recommendations of PR counseling firms . 

Job Opportunities . . . PUBLIC RELATIONS NEWS maintains a job clearing center 
for its readers. It helps bring together the right person and the right job. 
Hundreds of our subscribers have used this service for additions and replace- 
ments on their staffs, and also for advancements in their own public relations 
careers . 


How profitable PUBLIC RELATIONS NEWS can be to you is proven by its long 
use, in both profit and non-profit fields, by such well-informed PR profes- 
sionals as George Hammond , Board Chairman, Carl Byoir 8 s Associates, Inc.; 
Anthony G. De Lorenzo, Vice President, General Motors Corporation; Edward J. 
Gerrity , Jr. , Senior Vice President and Director, Corporate Relations 85 Adv., 
ITT; Jack Steinberg , Vice President, Cunningham 85 Walsh, ad agency; J. Carroll 
Bateman , President, Insurance Information Institute; Albert J. Zack, PR Direc- 
tor, AFL & -fee !/1^7 ; 

(over, please) 



William H. Head, PR 

Degree Sequence, School of Journalism, U. of Southern Calif,; and Carl F. Hawver, 
Executive Vice President, National Consumer Finance Ass'n, and President, PRSA. 

PUBLICITY AND PUBLIC RELATIONS IDEAS WITH DOLLARS AND CENTS VALUE SUCH AS: 

...How you can get management support for your PR programs 
...How you can get better publicity at lower cost 
...How you can avoid minority group crises 
. . .How you can get bigger PR budgets 
...How you can measure and report PR results 

...How you can build a better public reputation for your organization and 
its officers 

...How you can adapt successful techniques 

...How you can prepare for a higher-level, higher-salaried job 

...How to build loyalty of employes and inform them about their benefits 

...How to use the anniversary as a PR tool 

...How to keep stockholders happy and attract new ones 

...How to use PR to increase sales 

With the answers to these questions at your fingertips - and hundreds more - you 
can produce prize-winning programs and be rewarded with promotions, increased 
salary, and greater prestige. 

READ THE NEXT FOUR ISSUES AT OUR EXPENSE AND THEN DECIDE 

I don't want you to take ray word for it. See for yourself why PUBLIC RELATIONS 
NEWS can be the soundest public relations insurance you can buy. That's why I 
am making this SEE- FOR- YOURSELF OFFER: 

READ THE NEXT FOUR ISSUES .. . and then decide. If you do not agree that 
you need this practical, exclusive service every week, merely mark our 
invoice "Cancel" and YOU OWE US NOTHING. 

You can have the next 52 issues - a full year - at an introductory rate 
which saves you $5,00, Ideas in each issue can be worth many thousands 
of dollars to you. 

Just sign below now, so we can start your NO-RISK SUBSCRIPTION with the next 
issue about to come off the press. Prepaid envelope is enclosed. Take ad- 
vantage now of the reduced rate and two extra bonuses, offered below. 
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Sincerriy yours. 
Business Manager 


Return This Letter Today 



TWO EXTRA BONUSES FREE ... If you will enclose check 
to save us bookkeeping costs, we'll say "thank you" 
by sending you . . . FREE 

(1) An Executive Binder (with your name embossed in gold) 
to hold a full year's issues and semi-annual indexes 
to put at your fingertips quickly , reliable 
information when you want it. 

(2) Four additional weekly issues - 5 6 instead of 52 


( ) Ihyment enclosed, $74,50 ( ) Bill firm ( ) Bill me 


(The NO-RISK offer enables you to cancel your subscription 
if dissatisfied after receiving four issues - and get a 
FULL REFUND of your payment. ) 

Approved For Release 2005/01/12 : CIA-RDP88-01315R000400260096-8 



